Clean Air Counts: 
Breathing Easier is Easier than You Think
Interested in becoming a Clean Air Community?  Participation is a lot easier than you may think.  CAC Communities can qualify for either a “gold,” “silver” or “bronze” designation.  The minimum requirement to enter as a “bronze” CAC Community is surprisingly easy and genuinely effective at making your air cleaner.
Bronze requirements are simply these:  (1) designate a specific contact person to oversee the application of CAC programs in your community; and (2) provide evidence that you implemented four or more outreach efforts to promote cleaner air.  Outreach can be internal, including such things as retrofitting municipal vehicles to reduce emissions or using environment-friendly cleaners and paints in City Hall.  Or, outreach can be external, meaning you will work to get homeowners and businesses in your community to take similar steps.
The Clean Air Counts Communities Campaign recommends several outreach strategies for municipalities.  They include:

· Publish tips on saving energy or reducing emissions in a municipal newsletter or in cooperation with an area newspaper.
· Implement a “Clean Air Counts Here” Adopter Recognition Program:

· print and send out a certificate to businesses and other organizations that adopt CAC strategies;
· draft and pass a municipal board resolution recognizing organizations that become CAC adopters;
· send out a press release announcing new CAC adopters;
· publish an article on CAC adopters in a municipal newsletter or website;

· On your municipal website, add information about CAC energy efficiency and emission-reduction strategies, with links to the CAC website for more information.
· Create a table-top, or larger, display which provides residents with tips on saving energy and reducing emissions.  Display it at village hall or at community events.
· Contact area retailers and ask them to distribute to customers information about products that are low in volatile organic compounds (VOCs).  Making smart choices about household cleaners and paints is particularly helpful.
· Provide business license and zoning applicants with information on energy efficiency and emission-reduction strategies

· When mailing residents their vehicle sticker notice or water bill, enclose information about becoming a Clean Air Counts household.
· Host a community information day, which could be held in conjunction with a lawn equipment buyback or gas can replacement event.
· Invite area schools to engage their students in Clean Air Counts activities such as energy efficient audits of their homes.

The Clean Air Counts Campaign plans to soon make available a “mayor’s tool kit,” filled with tips for implementing CAC in your community.  Available materials include sample newsletter articles and marketing materials.

More and more communities are getting bronze-level CAC community designation.  For example:
City of Naperville

Even before joining CAC, in March each year Naperville distributed a special insert with all utility bill mailings.  Entitled “Conservation Counts,” it reached all 50,000 Naperville households and included information on Ozone Action Days and simple ways to limit individual contributions to air pollution.  Suggestions included planting native plants and grasses, limiting the use of automobiles and using non-toxic cleaning products.   In June 2001, Naperville created and distributed to all residents a new brochure with information on Partners for Clean Air, Clean Air Counts, and a two-page focus on indoor air pollution.  This brochure, distributed by the City Finance Office and Chamber of Commerce, is sent to all new home-buying newcomers to Naperville.

The Village of Lake Zurich

Lake Zurich has committed to initiating a comprehensive community clean air education program aimed at residents and businesses.  Outreach materials will promote simple lifestyle modifications, such as ride-sharing, using low-VOC paints and cleaning products and performing home energy audits.  In 2002, the Lake Zurich Fire District hosted an open house where the public learned about CAC tactics for improving air quality at home and in the community.  Lake Zurich also plans to spread the word using the Village’s website and newsletter.   The Village recently received a grant from CAC to perform diesel retrofits on several of its fleet vehicles. 

The Village of Grayslake

The Village of Grayslake wants fewer gas lawnmowers, more trees and better educated citizens.  Grayslake started hosting its version of a lawn care buyback program before becoming a CAC Community, successfully convincing 55 residents to switch from gas-powered lawnmowers to electric or manual lawnmowers in its first year.  It also provides a shared-cost “Tree Replacement Program,” giving residents an incentive to plant new trees on their properties.  The result:  450 new trees on residential properties in the program’s first three years.  The Grayslake municipal newsletter frequently includes information on tree-planting initiatives, lawnmower buyback events and clean air programs in general.   

You can learn more about what communities and individuals can do for cleaner air by visiting www.cleanaircounts.org.  Questions?  Contact info@cleanaircounts.org. 
